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Creative 

English in 

biz & media

Linguistic creativity in English:

▪ Allows students to express themselves creatively

▪ Enhances students’ confidence and self-awareness

Use of creative English in biz & media

▪ Responds to the need for creative expression and Clear

communication in glocalized sectors

▪ Fosters creative attitudes and imaginative minds

necessary for trailblazing and articulating solutions, 

breakthroughs and inventions
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CURRICULUM OVERVIEW

Module 3

Creative English 

Communication in 

Advertising and Public 

Relations

(40 hours)

Module 1

English Language and Creativity

(60 hours)
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Module 2

Creative English 

Communication in the 

Broadcast and Media

Industry

(40 hours)

Module 4

Creative English 

Communication in 

eCommerce and Global 

Business

(40 hours)



ASSESSMENT SCHEME
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Book 

Introduction

(15%)

Student-led 

Discussion

(15%)

Presenting as a 

Social Media 

Influencer

(15%)

Success Story

(15%)

Brand Message

(25%)

PR Campaign 

Proposal

(15%)



ASSESSMENT SCHEME
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Book 

Introduction

(15%)
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target 
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DISTINCTIVE FEATURES
CREATIVE ENGLISH - BIZ AND MEDIA



2. A synthesized learning experience scaffolded with guidance and

support from professionals and practitioners in the fields

of business and media, such as

- solution sales specialist, creative content writer, journalist, scriptwriter,

copywriter, TV/film producer, news videographer etc.
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DISTINCTIVE FEATURES
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Applied Learning = Learning by doing

• Language literacy learning and creative skill development

• Critical thinking, communication and life skills, moral

reasoning and reflection on values and ethical issues



• Further studies: Advertising, business
administration and communication, event
management, English studies, global
business, professional communication
studies, marketing, public relations and
other related courses

• Career development : Positions at entry-
level or junior level: advertising
practitioners, brand marketers,
broadcasters, creative writers and
translators, digital marketers, event
assistant, project assistant, social media
influencers, scriptwriters, etc.
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ARTICULATION
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For any enquiries, you are welcome to 
contact 

Joseph Shieh 

Head of Programme
2265-2116

josephshieh@hkct.edu.hk

or

2265-6986

apl@hkct.edu.hk

Questions?
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